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How Can Clubs Use Paid Ads? 

• Increase membership 

• Fundraise 

• Boost involvement in a program 

• Boost event attendance 

• Raise awareness 

• Grow mailing list beyond club membership 



Advantages of Paid Advertising? 

• Reach specific target audience based on: 

– Age, Gender, Location, Language and Interests: 

• Fundraising For A Cause, Nonprofit organization, 
Charity and causes, Volunteering 

• Small investment can have big payoff 

• Control over budget 

• Reinforce messages shared via organic posts 

• Can achieve faster results than organic 



What are Some of the Options? 

• Google AdWords 

• Youtube Ads 

• Promoted Pins on Pinterest 

• Promoted Tweets on Twitter  

• Facebook Ads, sponsored posts, etc 

• Instagram Ads 

 

 





Facebook Ads 





Pinterest ads 



Youtube‘s in-stream ads 



Youtube‘s in-display ads 





So paid ads are everywhere! 

• They may be annoying to us as customers 

• But as advertisers, they offer incredible 
opportunities to reach like-minded people 



How Difficult is it to Run an Ad? 

• You can set up an ad in minutes by following the 
prompts 

• Some platforms and services are easier than 
others 

– eg AdWords Express is much simpler than AdWords 

• Trying to get one‘s mind around the analytics for 
the first time takes some effort 

– focus initially on a few specific measurements such as 
conversion rate, CPC, CTR 



How Should One Get Started? 

• Distill your message to its essence, include key search 
terms 

• Determine a concrete, measurable objective 
– eg, recruit 25 new members specifically to enage on the FAWCO 

Educational Initiative within 21 days 

• If the ad supports graphics, select attention-grabbing image 
• Identify which platforms your audience is on and run an ad 

there 
– eg, Gen X on facebook, Millennials on Snapchat, etc 

• Or use Google AdWords to connect with people searching 
on google for what you offer  

• Determine your budget 



75€ Free AdWords Credit 
Google this and lock in your code for free advertising credit for future use! 



Google AdGrants for Nonprofits 



AdGrants: Amazing Opportunity 

• Text-based ads appear below paid ads 

• Up to $10,000 of in-kind AdWords advertising 
each month!! 

• Eligibility:  

– must be nonprofit charitable organization in good 
standing in their country 

– If outside the US, must be registered with local 
TechSoup partner 

 



Getting Started with Facebook Ads 



Choose your objective 











Define Your Audience 



Go From Broad to Defined 
To avoid paying for ads going to people not in your target audience 



Determine Budget and Schedule 

• Choose either daily or lifetime budget 

– You could decide that your lifetime budget is only 
25€ - what you spend is up to you 

• Chose to have your ad run continuously or set 
a start and end date 

• Choose Automatic or Manual bid 



Compose Your Ad 

• Write a headline and descriptive text 

– Match the language of your ad to that of the 
website you‘re sending people to 

– The better the match, the higher your ad‘s quality 
score, and the lower your cost per click 

• Enter website url 

• Include a call to action 

– eg sign up now, donate now, learn more, etc 



Review and Launch! 
I created this sample facebook ad in under 10 min by copying text from the FAWCO site 



Check results in the Ads Manager 

• Make changes as you go to fine-tune your results 
• You can even run 2 parallel ads with different text or images 

and simply delete the one that is not performing as well 



Getting started with Google AdWords 

• Go to google.com/adwords and click Start Now 

 



Name Your Campaign 



Create Your Ad 

 

 

 

 
• Choose Location, Language, Budget 

• Write headline, include benefits 

• Include a Call to Action 

• Include keywords that your target audience is likely to 
type into a search engine 

 



Keyword Planner 

• https://adwords.google.com/KeywordPlanner 

• Find keyword ideas and estimate how they will perform 

https://adwords.google.com/KeywordPlanner
https://adwords.google.com/KeywordPlanner
https://adwords.google.com/KeywordPlanner


Understanding Bidding 

• If you sell shoes and want to use „shoes“ as a 
keyword, you‘re going up against a lot of 
competition. For your ad to appear above, say, 
Zalando‘s, you may have to pay 5,00€ per click 
using that keyword 

• Better to identify your niche. If you sell only red 
patent leather boots, use that as your keyword 
instead – you will pay much less and your ads will 
go only to the people typing in that precise 
search term (this is a marketer‘s dream) 

 



Track Progress in Adwords Dashboard 



Key Metrics 

• Average position (ad slot) 
– the higher the better  

• Impressions  
– # times ad appeared on search results page (doesn‘t mean 

anyone actually looked at it!) 

• Click Through Rate (CTR): 2% 
– Clicks/impressions 
– eg if 100 people see your ad, 2 or more should click on it 

• Cost Per Click (CPC): <30 cents 
• Conversion rate: 10% 

– eg if you send 100 people to a landing page to collect their 
email address, at least 10 should provide the info 



Conclusion 

• Paid social media ads can help clubs reach their 
goals with a minimum investment 

• If you are crystal clear on your message, you can 
set up an ad in 10 minutes – however learning 
how to understand the analytics takes time 

• Successful ads have targeted audiences and 
relevant keywords – and google rewards high 
quality ads with lower costs per click 

• A great way to start is with 75€ of free credit 
• For eligible nonprofits, Google AdGrants offers an 

incredible opportunity for outreach 
 



 



If you need assistance getting started with or 
managing your paid ads, please contact me: 

OllmannCreative.com 


